
5 LOVE LANGUAGES

LOVE WITH AI

LONG DISTANCE Relationship

What is love?



Distance Lab
Research Question

How do long-distance couples create 
intimacy while physically apart?

Objective

To explore how signals, repetition, 
shared meaning, and imagination 

shape the experience of intimacy in 
long-distance relationships.



From Intimacy to Imagination

Presence ≠ Intimacy
Perceiving and interpreting a partner's qualities in an 
overly positive light.

Repetition → Expectation
Repeated communication gradually became expected, 
making interruptions in the routine more noticeable.

Limited Information → Imagination
In the later stages, fragments of a partner's daily life prompted questions 
and imagination about experiences that remained unseen.





From Distance to Idealization

Can Absence Be a Form of Presence?
Togetherness and separation can coexist and shape how we experience a relationship.

Can Communication Create Intimacy Without

Physical Presence?
Long-distance couples can develop intimacy through communication while physically apart.

Does Repetition Sustain Intimacy or Turn It Into a Habit?
Repeated communication can maintain connection, but it may also become routine.

Can Distance Lead to Idealization?
Limited everyday experiences may allow expectations and imagination to shape how we perceive our partners.



Idealization
The tendency to perceive or interpret a person, object, or 
experience as more positive or perfect than it actually is.



Object (Who?)

How It Works

Basis of the Image

Relationship with Reality

Fantasy

An imagined ideal partner

Constructing an ideal image based on 
personal desires and expectations

Imagination, personal ideals, and 
cultural representations

The imagined character does not 
require direct real-world verification

Romantic Idealization

A real-life romantic partner

Interpreting a real partner's 
qualities in an overly positive light

Actual experiences, existing 
knowledge, and personal ideals

New experiences may reinforce or 
challenge the idealized image



The tendency to perceive and 
interpret one's partner or relationship 
in an overly positive light.
Stafford & Merolla, 2007

positive illusions
: Individuals base their perceptions on 
a kernel of truth while interpreting 
their partner in the most positive 
possible light.

Three Related Processes
Murray & Holmes, 1997 / Stafford & Canary, 1991 / Walther, 1996

Cognitive Idealization
Perceiving and interpreting a partner's qualities in an 
overly positive light.

Positive Relationship

Maintenance
Expressing positivity through communication and 
behaviors that help maintain the relationship.

Selective

Self-Presentation
Sharing selected aspects of oneself while leaving other 
aspects unseen.



Distance Is Not the Direct Cause, but a Potential Pathway
Physical distance may limit everyday interaction, creating information gaps 

that can be filled through expectations and positive interpretation.
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Idealization

Distance Does Not Directly Create Idealization.

It Can Create Information Gaps That Allow 

Expectations And Positive Interpretations To 
Shape An Idealized Image



Imagination

&


Interpretation
Encountering new information 

through communication or 
direct experience.

New Information

&


Experience
Filling information gaps 

with personal expectations 
and interpretations.

Reinforcement or Revision
New experiences may reinforce or challenge an idealized image



Distance does not simply separate lovers. 
It creates space for imagination to 

become part of the relationship.

Distance does not simply separate us from 
what we value. It creates gaps in what we 

know, allowing our expectations and 
imagination to shape an idealized image of 

what remains unseen.



Does Idealization Extend Beyond 
Romantic Relationships?

Places
A Distant Hometown

Products
A Desired Product

Lifestyle
A Perfect Life on Social Media

Idealizing a familiar place by selectively 
recalling positive memories.

Idealizing a product through 
advertisements, reviews, and 

others’ experiences.

Idealizing someone’s 
lifestyle through curated 

social media posts.

Although the objects of idealization may differ, 
limited experience and personal expectations can 
contribute to the formation of idealized images.


